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Studying the aKen'on of na'onal issues 

‐ Teun van Dijk (1988) 

Method for analyzing the interna'onal coverage of na'onal news in the press 

‐ Noortje Marres & Richard Rogers (2008) 
Method for analyzing where an issue is happening and where it is discussed 

on the web 

Ques'on of the week: How can Google be repurposed for researching the 
na'onality of issues on the web? 



Structures of interna'onal news 

News: discourse analysis 

Case study: How the assassina'on of president‐elect Bechir Gemayel of 
Lebanon (1982) is covered in the interna'onal press 

‐  Coverage, frequency, relevance 
‐  Headlines, type of ar'cle, sec'on 

‐  Thema'c structure (actors, event, context, history, cause/effect) 

‐  Topic clusters 

Findings:  
First world press more background topics, third world more about 

(interna'onal) reac'ons 

Western press privileges western‐related topics and actors 



Subsuming the ground 

Web: hyperlink analysis 

Case study: How local reali'es of the Ferghana Valley, the Narmada Dams, 
and the BTC pipeline are put to use on the Web  

Issue Crawler counts and weights hyperlinks 
Actors and the ar'cula'on of issues derived from sites 

Findings: 

Issues are not ar'culated in more detail locally: “it cannot be maintained 
uncondi'onally that the closer one gets to the ground, the more one 
knows about what is going on there” (2008: 7)  

Local reali'es tend to be presented as part of global controversies: “Local 
issues are mobilized, on the Web, to make global points” (2008:21) 



Google and Internet research 

Google repurposes news and hyperlinks in their search algorithms. Google 
creates ‘spheres’ 

‐  News sphere (news.google.com) 

‐  web sphere (google.com) 
‐  blogosphere (blogsearch.google.com) 

Not the habermasian ‘public sphere,’ but an engine demarcated source set, 
presented as ranked result pages 

Previous DMI research: ‘source distance’ and ‘cross‐spherical analysis’ 



•  Skep'cs, issue animals 









Google for na'onal web studies 

Most Google engines have a na'onal version 

hKp://www.google.com/  

hKp://news.google.com/ 
hKp://blogsearch.google.com/ (the excep'on) 





Things to take into account using Google for na'onal web studies 

•  Digital divide 

•  Market share 

•  Language 

•  Availability in Google 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Na'onal market share 

“Google maKers most in Latvia, Lithuania, Hungary, Poland, Romania, 
Belgium, and the Netherlands. In each of these na'on states Google 
controls more than 95 percent of the Web search market.”  

“Closely behind these leaders are Venezuela, Switzerland, Spain, Portugal, 
Italy, Germany, France, Finland, Denmark, Columbia, Chile, Brazil, 
Argen'na, and the United Kingdom, all of which give Google between 90 
and 95 percent of their Web search traffic.”,  

“Google is far behind the local compe''on in China, Hong Kong, Japan, 
Taiwan, South Korea, and Russia. Each of these na'on‐states grants Google 
less than 40 percent of the search market.” 

‐  Siva Vaidhyanathan, June 30, 2009 

Also check: hKp://alexa.com/topsites/countries  



Language 

hKp://www.google.com/language_tools  



Some other interes'ng Google tools 

hKp://www.google.com/trends 

hKp://www.google.com/insights/search/# 

hKps://adwords.google.com/select/KeywordToolExternal 



Availability in Google 

hKp://www.google.com/support/insights//bin/answer.py?answer=99452 



Project proposals 

1. Cross‐na'onal issue analysis (compare source‐distance, cross‐spherical 
analysis) 

– how local or global is an issue?  

2. Search engine monitoring (compare Personalized search) 
– How far along is customiza'on on loca'on? What is the difference in results 

between Google’s different na'onal webs (e.g. advanced region vs 
google.nl)  

3. Customiza'on on loca'on versus Internet censorship  
– How to turn Google into a tool for Internet censorship research? 

4. Topology of issues per na'onal web  
– how can Google be used to tell which issues are prominent in a na'onal 

web space? 



Aper coffee 

•  Generatena'onal.net 

•  Project groups 

•  The Wiki 



The na'onal web according to Google 

Generatena'onal.net  



1. Cross‐na'onal issue analysis 

– how local or global is an issue?  

Choice of issue: 

‐ na'onal issue across na'onal webs: an exercise in studying where is an issue 
happening and where is it discussed (e.g. iran elec'on) 

 ‐ interna'onal issue in na'onal web spaces: an exercise in studying the 
aKen'on an issue receives na'onally, and how (e.g. climate change/global 
warming/global cooling)  

‐ studying a controversy across na'onal webs? 



2. Search engine monitoring 

‐  how far along is customiza'on? how much influence does customiza'on 
have on results? 

‐  Compare to language results or personaliza'on? Use proxies? 

Background reading: hKp://wiki.digitalmethods.net/Dmi/PersonalizedSearch  



Customiza'on on loca'on versus Internet censorship  

‐  how does customiza'on on loca'on relate to censorship?  

‐  how do top results for a query compare to what people actually search for 
in a country?  

Trends data is based on 'successful queries,’ which could be used as indicator 
for censorship  

hKp://trends.google.com/websites?q=hKp%3A%2F%2Fwww.humum.net
%2F&geo=all&date=all  

Background reading: 
hKp://wiki.digitalmethods.net/Dmi/
DmiSummer09#Recommended_Readings  



Topology of na'onal issues per na'onal web (over 'me?) 

‐  Comparing the prominence and relevance of issues across na'onal webs 

‐  Does the local web privilege interna'onal or na'onal issues? 

User studies: ‐ what do people search for in a na'onal web? 
Generatena'onal:  ‐ what issues are prominent in the top results of a na'onal 

web? 



The wiki 

hKp://wiki.digitalmethods.net/Dmi/
ThingsInternetResearchersShouldKnowAboutGoogle  


